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Proceedings of BOS in Tourism Administration: UG “BBA (Tourism &Travel) and
“Hospitality and Event Management”

A meeting of BOS in Tourism Administration UG was convened on the 29'" of June, 2024 n
the chamber of Chairman, Department of MBA (TTM).

Agenda:
Following is the agenda of the meeting:

01. To prepare the course structure of all the six semesters of BBA (T&T) program.

02. Defining the Procedure for determining [A marks and Conducting Semester end
Examination. i

03. Designing the QP Pattern for 80 Marks and 40 Marks.

04. Designing and approving the syllabus for the First AND Second Semester.

05. Any other matter proposed by the members and approved for discussion.
Following were the resolutions made by the Board:

01. The Course Structure in compliance with the proposed structure under SEP by the
Government of Karnataka (GO, ED:166:UNE 2023, Bengaluru, Dated 08-05-
2024) was prepared and approved by the Board.

02. The Board has prepared and approved Three years Six Semester Course Structure
according to Case 03 of SEP, 2024.

03. The Board has given approval to First and Semester syllabus of BBA (T&T) and BBA
(HEM) program.

04. Question Paper patterns for evaluation for 04 Credits and 02 Credit Courses designed
and approved.

05. The Board has also designed modalities for Skill Enhancement Courses.

Finally the Chairman of the Board has thanked all the members for participating and
approving the Course Structure and Syllabus.

Members: .

01.Dr. Shekar Naik, Department of Tourism Studies, Mangalore .
University. - [QLU[LQ

02. Dr. Naveen Kumar W. &n Dept. of Tourism Studies, Central M\
University Gulburga. =3

03. Dr. Eshan M. R., Kristu Jayanti Institution, Bengaluru /%Z«_ﬁ”

04. Shashiraj U., Sahyadr1 Commerce and Management College, ﬁ’ JH_‘%
Shivamogga ( Vv

Special Invitee:

01. Dr. Aruna A., Principal PES, Institute of Advanced Management | Qs . -
Studies. FRIEA

02. Prof. Ashfaq Ahemed, Dept. of Geology, Kuvempu University.
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KUVEMPU UNIVERSITY

DepartmentofHospitality& EventManagement

Syllabus of BBA (T&T)

BachelorofBusinessAdministration(Tourism &Travel)

¥

SchemeofTeaching&Evaluation for

BachelorofBusinessAdministration(Tourism & Travel)

AsperStateEducationPolicy(SEP)
2024-25 Onwards

BBA (Tourism &Travel) PROGRAM

Semester wise allocation of Credits and Marks

A ]

Year Semester Credits Marks
I 26 700 {
1 Il 24 650 |
111 24 ° 650
: IV 26 700
\ 18 450
3
VI 18 450
Total 136 3600
BBA (TOURISM & TRAVEL) SEP SYLLABUS gw
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BBA (Tourism &Travel) PROGRAM

Scheme of Teaching and Evaluation and Curriculum

SEMESTER 1
Caifis Teaching Evaluation
SIL. ’ Title of the Category of Credits Hours per CIE SEE | Total
No Code Course Course Week Marks
L o lP C1 C2 C3
1 | TT1.1 | Language I Language-1 3 4 10 |10} 10| 10 | 80 100
2 | TT1.2 | Language 2 Language-2 3 4 0 |0 10 10 80 100
Tourism
3 TT1.3 | Principles and DSC 4 4 0 0 10 10 80 100
Practice
o e DSC 4 4 | olo| % | 10| 8 100
Tourism . ‘
Tourism
5 TT1.5 | Resources of DSC 4 4 0 0 10 10 80 100
India —1
ST Bde SEoIBes ot DSC 4 4 ool 10| 10| 8 100
Management
Constitutional
7 TT1.7 Values (1) Compulsory 2 2 0 0 5 D 40 50
Environmental
8 TT1.8 Studies Compulsory 2 2 0 0 5 5 40 50
TOTAL 26 28 0 0 70 70 560 700
SEMESTER 11 ]
A Teaching Hours Evaluation
SL No Cé’(‘)';:e T'gg;’fstehe Caézgu"r: A of | Credits per Week CIE SEE | Total
L T P C1 C2 C3 Marks
1 TT2.1 Language — [ Language-1 & 0 0 10 10 80 100
2 TT2.2 | Language —1I | Language-2 4 0 0 10 10 80 100
Air
3 TT2.3 | Transportations DSC 4 4 0 0 10 10 80 100
and Operations
World
4 TT2.4 Geography for DSC 4 4 0 0 10 10 80 100
Tourism — I
Tourism
5 TT2.5 | Reseaies DSC 4 4 0 0 10 10 80 100
vk La- 11
Tourism and
6 TT2.6 | Hospitality DSC 4 4 0 0 10 10 80 100
Marketing -
Constitutional
7 TT2.7 Values (2) Compulsory 2 2 0 0 5 5 40 50
TOTAL 24 28 0 0 65 65 520 650
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SEMESTER 111
Teaching Evaluation
SL. | Course | Title of the | Category of Credits Hours per CIE SEE | Total
No Code Course Course Week Marks
Tt P|lcCl]cC|C3 |
1 | TT3.1 |Language-1 | Language-1 3 410 |0| 10| 10 | 8 | 100
2 TT3.2 | Language — 11 | Language-2 3 4 0 |0 10 10 80 100
Hospitality
TT3.3 Mznagement DSC 4 3 0 |2 10 10 80 100
World
4 TT3.4 | Geography for DSC 4 4 0 |0 10 10 80 100
' Tourism - II »
Basics of '
5 TT3.5 | Financial DSC 4 4 0-1-0 10 10 80 100
Accounting
Airline Cargo
6 TT3.6 Management DSC 4 4 0 0 10 10 80 100
Elective — 1
7 TT3.7 | Tourism and Elective 2 2 0 |0 5 5 40 50
Travel Industry
TOTAL 24 2 0 .2 65 65 520 650
SEMESTER 1V el
Teaching Evaluation
SI. | Course | Title of the Category | ~  qits Hours per CIE SEE | Total
No Code Course of Course Week Marks
L Tl P L0 C2 C3
1 TT4.1 | Language —§ Language-1 3 4 010 10 10 80 100
2 TT4.2 | Language — 11 | Language-2 3 4 0 |0 10 10 80 100
Travel Agency
3 | TT4.3 'g‘d o DSC 4 3|0 |2] 10| 10 | 80 100
peration
Management
World g
4 TT4.4 | Geography for DSC 4 4 0 0 10 10 80 100
Tourism - 1
Basics of Cost
5 TT4.5 i DSC 4 4 0 0 10 10 80 100
6 T4 | Alrline Ticketing DSC 4 4 | o lo] 10| 10 | 8 100
and Fares
Computer
7 TT4.7 | Applications in Compulsory 2 2 0|0 5 S 40 50
Tourism
Elective — 2
8 TT4.8 | Karnataka Elective 2 b 0|0 5 5 40 50
Tourism
Ij TOTAL 26 27 0 2 70 70 560 700

iE
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SEMESTER V
Teaching Evaluation
SL Cours Title of the Category Credits Hours per CIE SEE | Total
No | e Code Course of Course Week Marks
I T |[P| C1 C2 C3
Tl | it DSC 4 41 01(0| 10| 10| 8 | 100
Tourism
2 TT5.2 | Event Management DSC 4 4 0 |0 10 10 80 100
TTS.3 | Human Resource DSC 4 4 0olol 10| 10| 8 | 100
Management
4 | TT54 |orien Exchange DSC 4 410 o] 10| 10| 8 | 100
anagement
-5 TT5.5 | Internship SEC 2 2 0 |0 . 5 40 50
TOTAL 18 18| 0 | O 45 45 | 360 450
SEMESTER VI
' Teaching Evaluation
SL. Course Title of the Category . Hours per
No Code Course of Course Gedls Week CIE SEE I'Vrlgt-ill(ls
L T P Cl1 C2 C3
1 i s T o DSC 4 4 |0olof| 10] 10| 80 100
and Regulations
2 | Treg |Destwation DSC 4 4l olo| 10| 10/ 8 | o0
-Management
3 | Tre3 |Entrepreneurship | o 4 4 o0olol 10| 10| 8 | 100
Development
Il i | SiEEatieaal DSC 4 4| o lol 10| 10 8 | 100
Behaviour
Research
5 TT6.5 Methodology SEC 2 2 0 |0 05 05 40 50
&Survey Project
TOTAL 18 18 0 0 45 45 360 450

»

The entire BBA (Tourism &Travel) Program would have
24 Discipline Specific Courses

- 2 Elective Papers

4 Compulsory Papers

2 SEC Papers

5 Languages: English, Kannada, Hindi, Sanskrit, and U}du; which would be offered in the first, second, third
and fourth semester and the students are required to select any of the two languages and study them during
their first four semesters.

In total 40 Papers would be studied by the student.

ﬁrj]
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Internal Assessment and Semester End Examination
The Marks would be split into Internal and Semester End Exam in the ratio of 20: 80 ratios.

For 100 Marks Paper of 4 Credits: IA would have 20 Marks (C1 and C2), and the Semester End
Examination would be for 80 Marks (C3).

For 50 Marks Paper of 2 Credits: 1A would have 10 Marks (C1 and C2, and the Semester End
Examination would be for 40 Marks (C3).

IA Marks would be further divided into Two components:

Cl1 C2 ]
Test 1 [ Test 2 Attendance Assignment/Seminar
For 20 Marks 05 } 05 05 J 05
For 10 Marks 5 ] 4

C1 would be consolidated Marks of 2 Internal test of 5 Marks each.

C2 would be consolidated Marks of 5 Marks for Attendance, 5 Marks for Assignment and Seminars.

Range of Attendance (%) Marks
75 to 79
80 to 84
85 to 89
90 to 94
[ 95 to 100

s | G| hD | —

Electives offered during the third and fourth semester would be to the students of other Degree programmes,
and the students of BBA (T&T)Programme would be required to select and study electives offered by any
other degree programmes and secure credits from such programmes.

TTS.S, for this course, the student would be required to undergo atleast for a period of ONE-month
internship in a reputed organization related to Tourism industry during the Fifth Semester. An Internship
report should be submitted by the student under the guidance and supervision of a faculty before the end
semester examinations of Fifth semester in the prescribed structure and format signed by the student,
supervisor and Chairman/HOD/Coordinator of the Department before the last date given by the department.
There shall be an internal and external evaluation of project report followed by viva voce examinations.
Evaluation of report and conduct of Viva- voce shall be at the institutional level. Marks allotted for
Internship (50) shall be split into 10 marks for report and 40 marks for Practical/Viva- voce
examination.Basis of awarding the internal marks: C1 = 20 Marks would be for the presentation, and C2= 20
Marks would be for the viva performance (the queries handled by the student during the viva).

TT6.5, for this course, the student would be required to take up a minor research project, conduct the study
and submit the report to the Department. Marks allotted for Project work (50) shall be split into 10 marks for
report and 40 marks for Practical/Viva- voce examination.Basis of awarding the internal marks: C1 = 20

BBA (TOURISM & TRAVEL) SEP SYLLABUS |



Marks would be for the presentation, and C2= 20 Marks would be Tor the viva performance (the queries
handled by the student during the viva).

01 hour of Project work class shall be taken in the classroom for explaining and guiding on research
methodology aspects and 02 hours of Practical class shall be used to monitor the project work undertaking.

Notes:

> One hour lecture is equal to 1 credit
» One hour tutorial is equal to 1 Credit (Except Languages)
» Two hours Practical is equal to 1 Credit.

AcronymsExpanded @
| » AECC:AbilityEnhancementCompulsoryCourse
> DSC:DisciplineSpecificCore(Course)
» SEE:SemesterEndExamination
. > CIE:ContinuousInternalEvaluation
» L+T+P:Lecture+Tutorial +Practical(s)

Note: Practical classes may be conducted in the respective laboratory or in Computer Lab in
Class roomdepending on the requirement. One batch of students should not exceed half (i.e., 30
or less than 30students) of the number of students in each class/section. 2 Hours of Practical
Class is equal to 1 Hour ofTeaching, however, whenever it is conducted for the entire class (i.e.,
more than 30 students) 2 Hours ofPracticalClass is equalto 2HoursofTeaching.

Question Paper Pattern

Subjects with 4 Credits would have a semester end exam for 80 Marks, and those with 2 Credits would have
a semester end exam for 40 Marks.

All Practical Paper question papers would be prepared in English only, and all other theory papers (other
than languages) would be bilingual in nature (Both in English and Kannada).

Qi 2l e<togdsy,




Model Question Paper

QP CODE Title of the Paper
(Time: 3 Hours) (Max. Marks: 80)
SECTION- A (10x2=20)
Answer any TEN sub questions each carries TWO marks
1.

a.
b.
G
d.
e
f.
g.
h.
i.
¥
k.
L.

SECTION- B

Answer any SIX questions. Each carries FIVE marks (6X5=30)

PR PN

SECTION-C
Answer any THREE questions.Each carries TEN marks . (3X10=30)
9.
10.
11.
12

7




Model Question Paper

QP CODE Title of the Paper
Time: 3 Hours] [Max. Marks: 40
SECTION- A (5x2=10)

Answer any Five sub-questions each carries TWO marks

1.

o e o P

SECTION- B
Answer any Two questions. Each carries FIVE marks (2X5=10)
2.
S
4.
SECTION-C
Answer any Two questions.Each carries TEN marks  (2X10=20)
5.
6.
7.
A L L L
Conditions to be complied with while preparing the question papers

1) The question papers are to be set strictly in compliance to the norms established and well within the
scope of the syllabi designed.

2) Each unit will have to be provided with equal weightage.

3) The Practical subjects should have a well-balanced approach, equal weightage should be given to
both theoretical concepts as well as problems, each section should at least have one problem question
in it.

¥ =t
P
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I SEMESTER BBA (Tourism & Travel)

Name of the Program: BBA (Tourism & Travel)
Course Code: TT 1.3
NameoftheCourse:TourismPrinciples&Practice

CourseCredits No.ofHoursper Week TotalNo.ofTeachingHours

4Credits 4Hrs 56Hrs

Pedagogy:Classroomslecture,tutorials,Groupdiscussion,Seminar,Casestudies&ﬁeldworketc.,

CourseOutcomes:Onsuccessfulcompletionofthecourse,thestudentswilldemonstrate

andTravel Industry.
b) Theabilitytoexplainthetheoriesandpracticesoftourism.
c) Theabilitytoexplainthemotivationsbehindtravelbehaviourandabletoidentifytourism,t‘rends
d) Theabilitytoexplaintheanagesoﬁourismindustrywilho(herinduslries

a) TheabilitytounderstandconceptsofT 0urismandTravelmanagement,principlesandoperationsofT ourism

Syllabus:

Hours

ModuleNo.1 :INTRODUCTIONTOTOURISMANDHOSP[TALITYINDUSTRY

10

urismlikecultureornatureorient_ed,ethnicor‘roots’tourism,
SpaceTourism-touristmotivators—socio-economiceffectsoftourismondestination.

Brief histnryoﬁourismworidwideandinlndia-'l‘ypes and Formsol Tourism:Inter—regionalandintra—
regionaltourism,mboundandoutboundlourism:domestic.intemationallourism.FormsorTourism:reiigious,historical\soc
ial,adventure,health,business,conFerences,conventionsjncentives,sponsandadvemure.seniur’tourism.specialimerestlo

ModuleNo.2: TGURISMPRINCIPLES, TH EORIESANDPRACTICES

08

Theory,StanleyPlog‘sAllo-centricandPsyco-centricModelofDestinationPreferences

Socio cultural and Economic impacts of Tourism, Environmental Impacts of Tourism, Need for Measurement
ofTourism, Different Tourism Systems- Leiper’s Geo-spatial Model, Mill-Morrison, Mathieson & Wall,
Butler’sTourismAreaLifeCycIe(TALC)-Doxey’slrridexlndcx—DemonstrationEffect—Crompton’sPushandPull

ModuleNo.3: TRAVELBEH AVIOURANDMOTIVATIONS

12

Lifestyle  Pattern,  Tourism Mindedness of  People, ~ Tourism & Cultural

Tourism

Origin of Travel Motivation, Meaning of Motivation&Behavior, Theory of Travel Motivations, Typology ofTouristsj
Different Travel Motives, Tourist Centric Approach, Leisure Travel Motivations, Tourist Decision-making Process,

CulturalExchanges,GIT,FIT&AfﬁnityGroupTravel,RelationshipbetweenHumanLifean dTravel, GrowthofSocial

Relationships,

ModuleN0.4:TOURISMANDlTSLINKAGESWITHINDUSTRY

12

WheelsandRoya]Orient,DcccanOdyssey,ToyTrains.lndraiIPass- -
WaterTransport:Historicalpast,cruiseshipsgt‘erries,h0vercraﬁs.riverandcanalboats,Fly-cru ise-Road
Transportation:CoachServices,rent-acar

Meaning and Nature of Tourism Industry, Input and Qutput of Tourism Industry, Tourism Industry Network-Direct,
Indirect and Support Services, Basic Components of Tourism -Transport- Modes of transportation-Airtransportation:
national and private airlines- Chartered operations-major airports in India-Rail Transport:Major Railway Systems of
World, (Euro Rail and Amtrak) General information about Indian Railways, Types ofrailtoursinIndia:,Palace-on-

ModuleNo.5: TOURISMORGANIZATION SANDFUNCTIONS 10
RolesandFunctionsofU nitedNationsWorldTourismOrganization(WTO), PacificAsiaTravelAssociation(PATA),
World  Tourism  &Travel Council (WTTC) - International ~ Hotel Association (IHA),
MinistryofT: ourism,Govt.oflndia,lndiaTouristevelopmemC orporation(ITDC),FederationofHoteland
RestaurantsAssociationsofindia(FHRAI).

ModuleN0.6:TOURISMANDHOSPITALITYINDUSTRY l 04

Relationshipberweenaccommodationandtourism-TypesandformsoI'acc:ommodation:Hotels-Motels,
Resorts,supplementaryaccommodation,c]assiﬁcationandcategorizatiﬂnofholels.

TextBooks:

Books, M.C.C. Publication, Banagalore.
2. Karnataka Sangathi, Kannada Development Authority, Bangalore
3. A Hand book of Karnataka-2005
4. Environmental studies- Benny Joseph- Tata Mc-Graw Hill

1. Dr. Suryanath U Kamath, Formerly Reader, Department of History, Bangalore University — Jupiter‘
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NameoftheProgram:BBA(Tourismé&Travel)
Course Code: TT1.4
NameoftheCourse:Karnataka Tourism

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours

4Credits 4Hrs S6Hrs
Pedagogy:Classroomsleculre,tutorials,Groupdiscussion,Seminar,Casestudies.

CourseOutcomes:OnsuccessfulcompletionStudentwilldemonstrate
a) Anunderstanding of geography of Karnataka.
b) Anabilitytodescribethetourism significance of Karnataka.
¢) Anunderstandinggeographical terminology.
d) Anunderstandingoftouroperationbusiness.

¥
e) Anunderstandingofthetechniquesoftourpackagingandpreparationoftour itinerary.
Syllabus: Hours
ModuleNo.1:INTRODUCTION 12

The Physiography Settings - Area and Population; Climate; Rainfall; Soil Types; Water Resource; Mineral
Resource; Forest; Mountain System; Geographical Divisions of Karnataka; Demographic study; History of
Karnataka.

ModuleNo.2: KARNATAKA TOURISM DEVELOPMENT ‘ 10

Role of state government in promoting tourism; Ministry of Tourism; K.S.T.D.C.; Role, Master Plan and
Functions; State Tourism Policies; Jungle Lodges and Resorts; Karnataka Tourism Society; Major Hotel
Chains in Karnataka; Major Tour Operators in Karnataka.

ModuleNo.3:CULTURAL AND HERITAGE TOURISM IN KARANTAKA | 12

Fairs and Festivals of Karnataka, Language, Customs and Traditions, Cuisines; Art Forms — Music,
Dance and Theatre; Folk Tourism Resources in Karnataka; Linguistic and Ethnic Diversities; Heritage
Tourism Destinations — UNESCO Heritage sites; Golden Chariot.

ModuleNo.4:NATURE-BASED TOURISM IN KARNATAKA ‘ 12

Hill Stations of Karnataka - Important hill stations of Karnataka, Tourist facilities; Wild Life Sanctuaries
and National Parks of Karnataka. Importance of wild life sanctuaries and National parks in promoting
tourism; Adventure Tourism —Types, Destinations, Facilities available, facilities available.
ModuleNo.5:ENVIRONMENTAL PROTECTION | 10
Environment — Current Issues; Legal aspects of environmental protection, legal provisions, The wild life
(protection) Act- 1972. The forest (conservation) Act-1980, The Environment (Protection) Act-1986.

SkillDevelopmentsActivities:
1. Listoutthemajor geographical landmarks of India. .
2. DrawtheIndian map and point out the major cities.
3. Prepare the fact file of Indian Geography

TextBooks:
1. Abdul MannanBagulia, Indian Geography, Anmol Publications Pvt. Ltd., 2006.

2. Mohd, Abbas Khan, Encyclopedia of Indian Geography (3 Volumes), Anmol Publications Pvt. Ltd.,
2005.

3. Rosalin Hurst, Indian Geography- Perspectives, Concerns and Issues, Rawath Publishers and
Distributors, 2009,
Bright P. S., World Geography with Geography of India, Bright Careers Institute, 2006.

5. Rohan Peter, Panorama of Indian Culture- Culture of Creativity, Dominent Publishers and
Distributors, 2005.

6. IshwaraTopa, Indian Culture, Prakashan Kendra, 2000.

gonls %% OQM“‘(




NameoftheProgram:BBA(Tourism&Travel)
Course Code: TT 1.5

NameoftheCourse: Tourisml Gv == iResource of India - |
CourseCredits No.ofHoursper Week ~ TotalNo.ofTeachingHours
4Credits 4Hrs 56Hrs

Pedagogy:Classroomslecture,tutorials,Groupdiscussion,Seminar,Casestudies&ﬁeldworketc.,

CourseOutcomes:Onsuccessfulcompletionofthecourse,thestudentswilldemonstrate

a) Theabilitytounderstandconceptsoftourismproductsandresourceandclassiﬁcations.

b) Theabilitytoexplaintheprocessarchitecturalgloryoﬂnd ia.

) Theabilitytocomprehendtheculturaldiversityoﬂndia’anditssigniﬁcanceincountry’stourism.
d) Theabilitytounderstandtheperformingartsoﬂndia withtheirbaseanddevelopment.

Syllabus: ' ‘ Hours
ModuleNo.1 -INTRODUCTIONTOTOURISMPRODUCTSAN DRESOURCES } 12

DeﬁnitionofTourisumduclsandResources,TypesofTourismProducts,conceptandclassiﬁcationoﬂourism resourcesin
India-Tourism resourcepotential oflndia, ITDC, Indian Tourism Ministry, Indian Tourism Policies.

ModuleNo.2:INDIANARCHIT ECTUREANDMONUMENT ‘ 10
Contributions of Indian Architecture to the Country’s Tourism, Various Architectural Styles in India and

Architectural Attractions; Architectural Tour Circuits in India; Heritage Tourism in India, etc.

ModuleNo.3:CULTURALTOURISMININDIA | 12

Hinduism, Important Hindu Pilgrim Centers; Islam — Important Pilgrim Destinations in India; Christianity —

Important Christian Pilgrim Destinations in India; Buddhism and Jainism - Important Buddhism and

JainismPilgrimCentersin India;Sikhism-SikhPilgrimCentersin India,Zoroastrianism, BahaiFaith.IndianCustoms

andTraditions,HinduSymbols,TourismandCulture.

ModuleN0.4:PERFORMINGAR_TSRESOURCES ‘ 12

Indian Classical Music —Hindustani and Karnatic, Major Music Festivals in India; Classical Dance Forms in India -

-Bharatanatyam, Kathak, Kuchipudi, Oddissi, Manipuri; Folk Dances of India, Major Dance Festivals in India; Fairs

and Festivals of India.

ModuleNo.5:NATURALTOURISMRESOURCE | 10

National Parks, Biosphere Reserves and Wildlife Sanctuaries — Beaches— Hill stations- Deserts- Rivers-

Mountains; Adventure Tourism Resources- Land Based, Water Based and Air B ased.

SkillDevelopmentsActivities:

. Twocasesontheabovesyllabusshouldbeanalyzedbytheteacherintheclassroomandthesameneedsto
berecordedbythestudentintheSkill DevelopmentBook.

o Drafttourismcircuits.

o Drafttouritinerariesfordomestictourismeircuits.

TextBooks:

RobinetJacob,’MahadevanP.,SindhuJoseph,"TourismProductsoﬂndia—ANationalPerspective”
I.C.GuptaandS.I(asbekar—Tourisml’roductsoﬂndia.

S.P.Gupta—Cultural TourisminIndia.

A.L.Bhasham—Wonderthatwaslndia.

Sajnani,Manohar—EncyclopaediuctTour'{stesources inIndia.
Guptha&Krishnalal,S.F'.-TouristesgurcesandManumentsinlndia.
LajpathiRai~DeveIopmentoﬂ"uurismin[ndia

Banerjee,J.N.-The developmentofHindulconography

. HamayanKhan- IndianHeritage

10. PercyBrawen-IndianArchitecture

Note: Latesteditionoftextbooksmaybeused. J
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NameoftheProgram:BBA(Tourism&Travel)
Course Code: TT 1.6
NameoftheCourse: PrinciplesofManagement
CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours

4Credits 4Hrs S6Hrs

Pedagogy:Classroornslecture,tutorials,Groupdiscussion,Seminar,Casestudies&ﬁe]dworketc.,

CourseOutcomes:Onsuccessfulcompletionofthecourse,theStudentswilldemonstrate

a) The ability to understand concepts of business management, principles and function of management.

b) Theabilitytoexplaintheprocessofplanninganddecisionmaking.

c) Theabilitytocreateorganizationstructuresbasedonauthority,taskandresponsibilities.

d) Theabilitytoexplaintheprinciplesofdirection,importanceofcommunication,barri@rofcommunication,
motivation theoriesandleadershipstyles.

e) Theabilitytounderstandtherequirementofgoodcontrolsystemandcontroltechniques. |

Syllabus: Hours

ModuleNo.1:INTRODUCTIONTOMANAGEMENT 10

Introduction—Meaning,Evolutionofmanagementthought,Pre-ScientiﬁcManagementEra,ClassicalManagement Era,

Neo-Classical Management Era, Modern Management Era; Nature and Characteristics ofManagement-

ScopeandFunctionalareas0ﬂ\/Ianagement;ManagementasaScience,ArtorProfession;

Managementand Administration;PrinciplesofManagement.

ModuleNo.2:PLANNINGANDDECISIONMAKING ‘ 08 '

Nature, Importance and Purpose of Planning- Planning Process; Objectives; Types of plans (Meaning only);

Decision making -Importance and steps; MBO and MBE(Meaning only)
ModuleNo.3:ORGANIZINGANDSTAFFING ] 12
Natureandpurposeof Organization; Principlesof Organizing;DelegationofAuthority; Typesof Organization-
Departmentation,Committees;CentralizationvsDecentralizationofAuthorityand

Responsibility, SpanofControl;Natureandimportance ofStatting
ModuleNo.4:DIRECTINGANDCOMMUNICATING ‘ 12
Meaning and Nature of Direction, Principles of Direction; Communication - Meaning and Importance,
Communication Process, Barriers to Communication, Steps to overcome Communication Barriers, Types of
Communication; Motivation theories—Maslow’s Need Hierarchy Theory, Herzberg’s Two Factor Theory,
Mec.Gregor’s X and Y theory. Leadership— Meaning, Formal and Informal Leadership, Characteristics of
Leadership; Leadership Styles —Autocratic Style, Democratic Style, Participative Style, Laissez Faire Leadership
Styles, Transition Leadership, Charismatic Leadership Style.

ModuleNo.5: COORDINATINGANDCONTROLLING | 10
Coordination— Meaning, Importance and Principles. Controlling- Meaning and steps in controlling, Essentials of
Effective Control system, Techniques of Control (inbrief).
ModuleNo.6:BUSINESSSOCIALRESPONSIBILITYANDMANAGERIALETHICS | 04

Business Social Responsibility- Meaning, Arguments for and against Business Social Responsibility; Green
management- Meaning, Green Management Actions; Managerial Ethics—-Meaning-Importance of Ethics in
Business,FactorsthatdetermineEthicalorUnethicalbehavior.
SkillDevelopmentsActivities:

e Twocasesontheabovesyllabusshouldbeanalyzedbytheteacherintheclassroomandthesameneedsto

berecordedbythestudentintheSkill DevelopmentBook.

¢ Drafttourismcircuits.
Drafitouritinerariesfordomestictourismeircuits.
TextBooks:

1. StephenP.Robbins,Management,Pearson

2. KoontzandO“Donnell, Management,McGrawHill. *

3. LMPrasad,Principlesof management,SultanChand andSons

4, V.S PRao/Bajaj,Managementprocessandorganization,ExcelBooks. GH25

5. AppanniahandReddy,Management,HPH.

6. T.Ramaswamy:PrinciplesofManagement,HPH.,
Note:Latesteditionoftext booksmaybeused.
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II SEMESTER BBA (Tourism &Travel)

NameoftheProgram:BBA(Tourismé&Travel)
Course Code: TT 2.3
NameoftheCourse:HospitalityManagement

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours
4Credits 4Hrs S6Hrs

Pedagogy:Classroomslecture, tutorials,Groupdiscussion,Sem inar,Casestudies& fieldworketc.,

CourseOutcomes: Onsuccessfulcompletionofthecourse,thestudentswilldemonstrate
a) Theabilitytoexplainthehotelindustryintheworld. "
b) Theabilitytoillustratethehotelorganizationalstructure.
¢) Theabilityto workinahotelfrontofficeasanassistant.
d) Theabilitytoworkinhousekeepingdepartment.

¢) Theability toworkinfoodandBeverageProductionandServiceDepartment. v
Syllabus: : Hours
ModuleNo.1:ORIGINOFHOTELINDUSTRY 10

The term ‘Hotel’; Evolution & Development of hospitality industry and tourism. Classification of hotels.
(Basedonvariouscategorieslikesize,location,clientele,lengthofstay, facilities,ownership)-
Classificationandcategorization of hotels — star classifications, size, location, service, ownership — types of hotels,
supplementaryaccommodations-hotel

chainsinIndia,famoushotelsworldwide.

ModuleNo.2: HOTELORGANIZATION ‘ 08

Need for Organizational charts — Major Departments of a Hotel; Evaluating hotel Performance: Methods
ofMeasuring Hotel performance —Occupancy ratio - Average Daily rate, Average Room rate per guest - Rev PAR -
Market share Index -Evaluation of hotel by Guest. Yield Management: Elements of yield management. Types of
plans:-Continental Plan —European Plan- American Plan— Modified American plan-Bermuda Plan-types of rooms-
types of room rates;

ModuleNo.3:FRONTOFFICE 12
Frontoffice -Concept, Functions—Organization structure— variouspersonnel,guest cycleactivities,
frontofficedocuments, frontofficecommunication,qualitiesrequiredbyfrontofficepersonnel;Reservation-Sources of

Reservation — types of reservation —guaranteed reservation — non guaranteed reservation — travelagentsreservation—
corporatereservation—groupreservation-

— importance of reservation — methods of reservation — basic reservation activities-reservation records
anddocuments—reservation charts—

computerizedreservationsystem.

ModuleNo.4: HOUSEKEEPING 12
Housekeeping department — definition, organization structure, functions, job descriptions of executive housekeeper,
assistant house keeper, housekeeping equipment, types of rooms and beds, role of housekeeping
inguestsatisfactionandrepeatbusiness. N

ModuleNo.5:FOODANDBEVERAGE 10

FoodandBeveragedepartmentanditsfunctions,responsibilitiesoffoodandbeveragepersonnel, jobdescription of food and
beverage manager, definition of professional cooking, cooking materials,
classification,jobdescriptionofexecutivechef, Structureoffood

productiondepartment.

TextBooks:

1. Negi.J(2008).ProfessionalHote]Management.SultanChand&Company,NewDelhi.

Raghubalan, G. &Ragubalan S. (2009). Hotel Housekeeping Operations and Management,
OUP,NewDelhi.

3. Tewari,J.R.(2009).HotelFrontOffice OperationsandManagement,OUP,PublicationNewDelhi.
4. GrayandLigouri(2000),Hoteland MotelManagementandOperations,PHI, NewDelhi.

1. Andrews,S.(2009).HotelFrontOfficeTrainingManual, TataMcGrawHill,Mumbai.
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NameoftheProgram:BBA(Tourism&Travel)
Course Code: TT 2.4
NameoftheCourse: WorldGeographyfor Tourism-I
CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours

4Credits 4Hrs 56Hrs

Pedagogy:AcombinationofLecture,DestinationAnalysis,CaseStudy,GroupDiscussion,Seminars,Assignments,
'VideosandMapMarking.

CourseOutcomes:Onsuccessfulcompletionofthecourse,theStudentswillDemonstrate
a) Studentsshouldbeabletorememberandlocatecountries,citiesandothergeographicfeatures of IATA Area 1.
b) Studentswilldevelopphysicalandpoliticalperspectiveofworldgeography of IATA Area 1
¢) Studytheclimate,whetherandtourismresourcesoftheworldina regionalapproach.
d) GainknowledgeonphysicalandhumangeographyandtourismcharacteristicsofNorthAmerica
¥

“

Syllabus: . Hours
ModuleNo.1;: INTRODUCTIONTO TOURISM GEOGRAPHY 12

Definition of Geography and Tourism Geography; Importance of Tourism Geography; Themes of
Geography; Interrelation between Tourism and Geography; Components of Tourism Geography;
Elements of Tourism Geography.

ModuleNo.2:PHYSICAL GEOGRAPHY OF IATA AREA -1 ‘ 10
North America, South America, & Central America, Climatology; Major Natural Resources -
waterfall, Rivers, Mountains, deserts etc,-Map readmg

ModuleNo.3:NORTH-ATLANTICREGION ‘ 12

Countries and Capital cities of North- Atlantic Region; Tourism Geography and Travel Formalities of Canada,
USA, AlaskaandMexico.

ModuleNo.4:MID-ATLANTICREGION ‘ 12
Countries and Capital cities of Mid-Atlantic Region; Tourism Geography and Travel Formalities of Columbia, Peru,|
Venezuela, Ecuador, Suriname and Bolivia; Central America— Panama, Guatemala, Belize, Honduras And Costa
Rica; Caribbean Islands— Jamaica, Bermuda, Bahamas, Haitiand Cuba.

ModuleNo.5:SOUTH-ATLANTICREGION ] 10

Countries and Capital cities of South Atlantic Region; Tourism Geography and Travel Formalities of Argentina,
Brazil. Chile, Paraguay and Uruguay.

SkillDevelopmentsActivities:
o Twocasesontheabovesyllabusshouldbeanalyzedbytheteacherintheclassroomandthesameneedsto
berecordedbythestudentintheSkill DevelopmentBook.
e Drafttourismcircuits.
e Drafitouritinerariesfordomestictourismcircuits.

3

TextBooks:

1. RobinetJacob,MahadevanP.,SindhuJoseph,“Tourism Productsofindia—ANationalPerspective”
I.C.GuptaandS.Kasbekar—TourismProductsofIndia.
S.P.Gupta—Cultural TourisminIndia.
A.L.Bhasham—WonderthatwasIndia.
Sajnani,Manohar—EncyclopaediaofTourismResources inlndia.
Guptha&Krishnalal,S.P.-TourismResourcesandMonumentsinIndia.
LajpathiRai-DevelopmentofTourisminlndia

Banerjee,J.N.-The developmentofHindulconography
HamayanKhan- IndianHeritage

10 PercyBrawen-IndianArchitecture

11. RaginiDevi-DanceDialectsofIndia

o) =) S (en (DL S B9 [
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NameoftheProgram:BBA(Tourism&Travel)
Course Code: TT2.5

NameoftheCourse: Tourismz .. 7=:: ' .. Resource of India - 2
CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours
4Credits 4Hrs S56Hrs

Pedagogy:Classroomslecture,tutorials,Groupdiscussion,Seminar,Casestudies&ﬁeldworketc.,

ICourseOQutcomes:Onsuccessfulcompletionofthecourse,theStudentswilldemonstrate
a) Theabilitytounderstandsignificance of Indian paintings.

b) Theabilitytoexplaintheprocesshistorical glory through museums and art galleries.
¢) Theabilitytocomprehendthenature-based tourism in India.

d) Theabilitytounderstandtheconcept of living heritage.

Syllabus: . Hours
ModuleNo.1:INDIAN PAINTINGS 10

Early Phase of Painting in India; Major Schools of Paintings - Ajantha Paintings, Chola Paintings,
Vijayanagara Paintings, Mughal Paintings, Rajput Paintings, Ragamal Paintings, Tajore Paintings,
Mysore Paintings, Kerala Paintings, Modern Paintings, etc.

ModuleNo.2:MUSEUMS AND ART GALLERIES IN INDIA ‘ 08
Introduction, Types of Museums; Museums, Art Galleries and Libraries of India, Treasures of India, etc.
ModuleNo.3:ADVENTURE SPORTS IN INDIA ‘ 12

The Basic Concepts, Classification of Adventure Sports — Land Based Adventure Sports, Water Based
Adventure Sports and Aero Based Adventure Sports; Major Adventure Tourism Destinations of India.

ModuleNo.4:NATURE-BASED TOURISM DESTINATIONS IN INDIA : 12

National Parks, Biosphere Reserves and Wildlife Sanctuaries — Beaches — Hill stations- Deserts-Rivers-
Mountains, etc.; Concept of Ecotourism; Indian Tribes and Tourism.

ModuleNo.5:RECENT TRENDS IN INDIAN TOURISM | 10

Alternative Tourism, Rural Tourism, Farm Tourism, Plantation Tourism, Spice Tourism, Monsoon

Tourism, Golf Tourism, Heritage Tourism, MICE Tourism, Medical Tourism, Literary Tourism, Space

Tourism, Sports Tourism, Culinary and Wine Tourism, Educational Tourism, Disaster and Dark Tourism,

Geo Tourism, Pro Poor Tourism, Recession Tourism, Creative Tourism, Doom Tourism, etc. '

ModuleNo.6:LIVINGHERITAGE [ 04

IndianHandicraftsandSouvenirs,IndianCuisine—Types, WesternInfluence,IndianCostumes, Typesof

IndianApparel. Museums, ArtGalleriesandLibraries.

SkillDevelopmentsActivities:

e Twocasesontheabovesyllabusshouldbeanalyzedbytheteacherinthgelassroomandthesameneedsto
berecordedbythestudentintheSkill DevelopmentBook.

e Drafitourismcircuits.

o Drafttouritinerariesfordomestictourismeircuits.

TextBooks:
1. RobinetJacob,MahadevanP.,SindhuJoseph,“TourismProductsofindia—~ANationalPerspective”
2. 1.C.GuptaandS.Kasbekar-TourismProductsoflndia. .
3. S.P.Gupta—CulturalTourisminIndia. I
4. A.LBhasham—WonderthatwasIndia.
5. Sajnani,Manohar-EncyclopaediaofTourismResources inIndia..
6. Guptha&Krishnalal,S.P.-TourismResourcesandMonumentsinIndia.
7. LajpathiRai-DevelopmentofTourisminindia
8. Banerjee,J.N.-The developmentofHindulconography
9. HamayanKhan- IndianHeritage

10. PercyBrawen-IndianArchitecture
Note: Latesteditionoftextbooksmaybeused.
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Name of the Program: BBA (Tourism & Travel)
Course Code: TT 2.6
NameoftheCourse: TourismandHospitalityMarketing

CourseCredits No.ofHoursperWeek TotalNo.ofTeachingHours

4Credits 4Hrs 56Hrs

Pedagogy:Classroom’slecture,tutorials,Groupdiscussion,Seminar,Casestudies&ﬁeldworketc.,

CourseOQutcomes:Onsuccessfulcompletionofthecourse,thestudentswillbeabletodemonstrate
a) Abilitytodescribetheconceptofmarketing.
b) Abilitytounderstandtheselectionprocessofthemarket.
¢) Ability to understand the consumer behaviour and marketing strategies.

d) Abilitytoexplaintheintegratedmarketingplanningandprograms. g5

€) Abilityto demonstratepublicrelationmarketing and destinationmarketing.
Syllabus: Hours
ModuleNo.1:IINTRODUCTIONTOMARKETINNG 12

CoreConceptof Marketing: Meaning and Definition, Scope pf Marketing, Need, Want andDemand,Product, Value,
Satisfaction, Quality,Exchange andTransaction. Market and Marketing: Marketing Philosophies-Service
Characteristics of Tourism Products- The ServiceMarketingTriangle, Purpose of Tourism Marketing, Significance of |
Tourism Marketing.

ModuleNo.2:ANALYSISANDSELECTIONOFMARKET ‘ 10

MeasuringandforecastingtourismDemand-ForecastingMethods-MarketSegmentationand Positioning-
P’sofmarketingandmarketingmix.

ModuleNo.3:DEVELOPINGMARKETINGENVIRONMENT ‘ 12

ConsumerBuyingBehavior-CompetitiveDifferentiationandMarketingStrategies-New Product Development-Incentive
and Relationship Marketing-Issues Pertaining to RelationshipMarketing-
StrategiesandRelevanceforCurrentTrendsinMarketPlace

ModuleNo.4:PLANNINGMARKETINGPROGRAM ‘ 10

Product and product strategies-Product line-Product Mix-Branding and Packaging-Pricing Considerations-
Approach and Strategies-Distribution Channels and Strategies-AdvertisingandSalesPromotion.

ModuleNo.5:PUBLICRELATIONANDDESTINATION MARKETING i 12

Major activities of Public Relation Departments-Press Relations-Product Publicity- Corporate Communication- |
Lobbying-Counseling-The Public Relation Process- Implementation of Public Relation plan-Evaluating
PublicRelationresult-MajorToolsofPublicRelation;Destination Marketing — Meaning, Concepts and Process -
Identifying TargetMarket,Classificationof Visitor Segments,Monitoringthe TouristMarket,
CompetitionofVisitorsinvolvesimageMaking,DevelopingPackageofattractionand Amenities.

Textbooks:

1. Chaudhary,Manjula(2011).TourismMarketing,OxfordUniversityPress,NewDelhi.

2. Bennett).A.,StrydomJ. Wilhelm(2001).IntroductiontoTraveland TourismMarketing,JutaEducation
,Lansdown.

KotlerP.(2012).Marketing Management, Pearson Education,NewDelhi.
StantonW.J.(1999).FundamentalsofMarketing, McGrawHill,NewY ork.
Neelamegham.S.(1998).Marketing inlndia: Cases& Readings,Vikas,NewDelhi.
RamasamyV.S.&Namakumar.S.(1990).MarketingManagement:Planning&Control,Macmillan,NewDelhi.
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