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With reference to the order cited in the reference above, please find herewith the proceedings of the BoS
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approved course structure for the first to sixth semester, and the syllabus for the first and second semester
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Proceedings of BOS in Tourism Administration: UG "BBA (Tourism &Travel) and

"Hospitality and Event Management"

A meeting of BOS in Tourism Administration UG was convened on the 29t'of June, 2024 n

the chamber of Chairman, Department of MBA (TTM).

Agenda:

Following is the agenda of the meeting:

01. To prepare the course structure of all the six semesters of BBA (T&T) program.

02. Defining the Procedure for determining IA marks and Conducting Semester end

Examination. #;

03. Designing the QP Pattern for 80 Marks and 40 Marks.

04. Designing and approving the syllabus for the First AND Second Semester.

05. Any other matter proposed by the members and approved for discussion.

Following were the resolutions made by the Board:

01.The Course Structure in compliance with the proposed structure under SEP by the

Government of Karnataka (GO, ED:166:UNE 2023, Bengaluru, Dated 08-05-

2024) was prepared and approved by the Board.

02. The Board has prepared and approved Three years Six Semester Course Structure

according to Case 03 of 58P,2024. g
03. The Board has given approval to First and Semester syllabus of BBA (T&T) and BBA

(HEM) program.

04. Question Paper patterns for evaluation for 04 Credits and 02 Credit Courses designed

and approved.

05. The Board has also designed modalities for Skill Enhancement Courses.

Finally the Chairman of the Board has thanked all the members for participating and

approving the Course Structure and Syllabus.

Members:

01. Dr. Aruna A., Principal PES, Institute of Advanced Management
Studies.

02. Prof. Ashfaq Ahemed, Dept. of Geology, Kuvempu University.
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01. Dr. Shekar Naik, Department of Tourism Studies, Mangalore
University. WAs

02.Dr. Naveen Kumar T. 6rl Dept. of Tourism Studies, Central
University Gulburea.

03. Dr. Eshan M. R., Kristu Jayanti Institution, Bengaluru. ?u' r-
04. Shashiraj I.J., Sahyadri Commerce and Management College,

Shivamossa
Special Invitee:
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KUVEMPU

Syllabus of BBA (T&T)

BachelorofBusinessAdministration(Touris m &Travel)

S chemeofTeaching&Evaluation for

BachelorofBusinessAdministration(Tourism & Travel)

AsperS tateEducati onP o I icy ( S EP )
2024-25 Onwards

BBA (Tourism &TraveD PROGRAM

Semester wise allocation of Credits and Marks

UNIVERSITY

DepartmentoffIospitality&EventMana ge ment

Year Semester Credits Marks

I
I 26 700

II 24 650

)
III 24i 650

TV 26 700

3
V 18 4s0

VI 18 450

Total 136 3600

tutrb ek# +t+
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' 
BBA (Tourism &Travel) PROGRAM

Scheme of Teaching and Evaluation and Curriculum

SEMESTER I

sl.
No

Cours
e

Code

Title of the
Course

Category of
Course

Credits

Teaching
llours per

Week

Eval uation

CIE SEE Total
Marks

L T P c1 C2 c3

I TTI.I Language I Language-1
aJ 4 0 0 t0 10 80 100

3 4 0 0 l0 10 80 100
2 TTI.2 Lan Lase2 Language-2

4 0 0 l0 l0 80 r00aJ TTI.3
Tourism
Principles and

Practice

DSC 4

A+ TT1.4
Karnataka
Tourism

DSC 4
A+ 0 0 q0 10 80 100

5 TT1.5
Tourism
Resources of
India - I

DSC 4
4 0 0 l0 10 80 100

6 TT1.6
Principles of
Management

DSC 4 4 0 0 l0 10 80 100

'7 TT1.7
Constitutional
Values (1)

Compulsory 2 2 0 0 5 5 40 50

8 TT1.8
Environmental
Studies

Compulsory 2 2 0 0 5 5 40 50

TOTAL 26 28 0 0 10 70 560 700

Str.' MF',STER II
Teaching Hours

per Week
Evaluation

Sl. No
Course
Code

Title of the
Course

Category of
Course

Credits CIE SEE Total
MarksL T P C1 C2 C3

TT2.I Language - I Language-l J
A 0 0 l0 l0 80 100

z T]i2.2 Language - II Lansuase-2 J A 0 0 l0 l0 80 100

5 TT2.3
Air
Transportations
and Operations

DSC 4 4 0 0 10 l0 80 100

4 TT2.4
World
Geography for
Tourism - I

DSC 4 A 0 0 l0 l0 80 100

5 TT2.5 DSC 4
4 0 0 l0 l0 80 100

6 TT2.6
Tourism and
Hospitality
Marketing

DSC .+ 4 0 0 10 l0 80 100

7 TT2.7
Constitutional
Values (2) Compulsory 2 2 0 0 ) 5 40 50

TOTAL 24 28 0 0 65 65 520 650

rt---.'', ;,66|f -6 rl "-
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SEM rFS'TE'R III
Teachint

I n--^t--^a:

sl.
No

Course
Code

Title of the
Course

Category of
Course

Credits

f/Y a

Hours per
Week

CIE SEE Total
Marks

L T P C1 C2 C3

a
J

5

4 0 0 i0 10 80 100
1 TT3.1 Language - I Language-1

4 0 0 10 i0 80 100
2 TT3.2 Language - II Language-2

0 2 t0 t0 80 100
a
J TT3.3

Hospitality
Management

DSC 4

4

a
J

4

4

0 0 10
f

10 80 100
4 TT3.4

World
GeographY for
Tourism - II

DSC

0 10 i0 80 100
5 TT3.5

Basics of
Financial
Accounting

DSC 4 0

4 4 0 0 t0 l0 80 100
6 TT3.6

Airline Cargo
Management

DSC

2 2 0 0 5 5 40 50
TT3.7

Elective - 1

Tourism and
Travel Industry

Elective

)< 0 ) 65 65 520 6s0
TOTAL 24

SEMESTER I
-----------1-----

V
Teachinl
Hours Pe

Week

-T Eva

Course
Code

sl.
No

Title of the
Course

Category
of Course

Credits CIE SEE Total
Marks

L T P C1 C2 C3

a
J

J

+ 0 0 10 10 80 100
I TT4.1 Language - I Language-1

AT q

0

q

2

10

10

i0

10

80

80

100
2 TT4.2 Language - II Language-2

100
J TT4.3

Travel AgencY

and Tour
Operation
Management

DSC 4 J

4 0 0 10 10 80 100
4 TT4,4

World
GeographY for
Tourism.III

DSC 4

4 4 0 0 10 10 80 100
5 TT4.5

Basics of Cost

Accounting
DSC

:
2

0 0 l0 l0 80 100

6 TT4.6
Airline Ticketing
and Fares

DSC 4

0 0 5 5 40 50
TT4.7

Computer
Applications in
Tourism

CompulsorY 2

2 2 0 0 5 5 40 50
8 TT4.8

Elective - 2

Kamataka
Tourism

Elective

) 10 70 s60 700
TOTAL 26 )1 0

BBA (TOURISM & TRAVEL) SEP SYLLABUS



SEMESTER V

sl.
No

Cours
e Code

Title of the
Course

Category
of Course

Credits

Teaching
Hours per

Week

Evaluation

CIE SEE Total
Marks

L T P C1 C2 C3

I TT5.I Sustainable
Tourism

DSC 4 4 0 0 10 t0 80 100

2 TT5.2 Event Management DSC 4 4 0 0 10 l0 80 100

a
J TT5.3

Human Resowce
Manasement

DSC 4 4 0 0 10 l0 80 r00

4 TT5.4
Foreign Exchange
Manasement

DSC 4 4 0 0 10 10 80 100

5 TT5.5 Internship SEC 2
az 0 0 t 5 40 50

TOTAL 18 18 0 0 45 45- 360 450

SEMESTER VI

st.
No

Course
Code

Title of the
Course

Category
of Course

Credits

Teaching
Hours per

Week

Eva uation

CIE SEE Total
Marks

L T P cl C2 C3

I TT6.I
Tourism Policies
and Reeulations

DSC 4 4 0 0 10 l0 80 100

2 TT6.2
Destination
.Manasement DSC 4 4 0 0 l0 l0 80 r00

3 TT6.3
Entrepreneurship
Development

DSC 4 4 0 0 l0 10 80 100

4 TT6,4
Organizational
Behaviour

DSC 4 4 0 0 10 r0 80 100

5 TT6.5
Research
Methodology
&Survev Proiect

SEC 2 2 0 0 05 05 40 50

TOTAL l8 18 0 0 45 45 360 4s0
t

The entire BBA (Tourism &Travel) Program would have

24 Discipline Specific Courses

2 Elective Papers

4 Compulsory Papers

2 SEC Papers

5 Languages: English, Kannada, Hindi, Sanskrit, and Uidu; which would be offered in the first, second, third

and fourth semester and the students are required to select any of the two languages and study them during

their hrst four semesters.

In total 40 Papers would be studied by the student.

Iuut" tue<-#4 BBA (TOURTSM & TRAVEL) SBP



rnternal Assessment and semester End Examination

The Marks would be split into Internal and Semester End Exam in the ratio of 20: g0 ratios.

For 100 Marks Paper of 4 credits: IA would have 20 Marks (cl and c2), and the Semester EndExamination would be for g0 Marks (C3).

For 50 Marks Paper of 2 credits: IA would have 10 Marks (cl and c2, and the Semester EndExamination would be for 40 Marks (C3).

IA Marks would be further divided into Two components:

CI

Test I Test 2

For 20 Marks 05 0s 05 05

For 10 Marks ) 5

Cl would b..ort

c2 would be consolidated Marks of 5 Marks for Atteirdance, 5 Marks for Assignment and Seminars.

Electives offered during the third and fourth semester would be to the students of other Degree programmes,and the students of BBA (T&T)Prograrnme would be required to select and study electives offered by anyother degree programmes and secure credits from such progru--.r.
TT5'5' for this course, the student would be required to undergo atleast fbr a period of oNE-monthinternship in a repute d otganization related to Tourism industry during the Fifth Semester. An Intemshipreport should be submitted by the student under the guidance and supervision of a faculty before the endsemester examinations of Fifth semester in the prescribed structure and format signed by the student,supervisor and chairm an/HoDlCoordinator of the Department befole the last date given by the department.There shall be an internal and external evaluation oi project report followed by viva voce examinations.Evaluation of report and conduct of viva- voce shall be at the institutional level. Marks allotted forInternship (50) shall be split into 10 marks for report and 40 marks for practical/viva- voceexamination'Basis of awarding the internal marks: c1 : 20 Marks would be for the presentation, and, c2:20Marks would be for the viva performance (the queries handled by the student during the viva).

TT6'5' for this course, the student would be required to take up a minor research project, conduct the studyand submit the report to the Department. Marks allotted for Project work (50) shall be split into 10 marks forreport and 40 marks for Practical/Viva- voce examination.Basis of awarding the internal marks: CL : 20

75 to 79

95 to 100

BBA (TOURISM & TRAVEL) SEP SYLLABUS



Marks would be for the presentation,

handled by the student during the viva).

01 hour of project work class shall be taken in the classroom for explaining and guiding on research

methodology aspects and)2horns of Practical class shall be used to monitor the project work undertaking.

Notes:

AcronymsExpanded
F AECC :AbilityEnhancementCompulsoryCourse

) DSC:DisciplinespecificCore(Course)
F SEE : SemesterEndExamination

) CIE: ContinuouslntemalEvaluation

F L+T+P:Lecture*Tutorial +Practical(s)

Note: practical classes may be conducted in the respective laboratory or in Computer Lab in

Class roomdepending on the requirement. One batch of students should not exceed half (i.e., 30

or less than 30students) of the number of students in each class/section. 2 Hours of Practical

Class is equal to 1 Hour ofTeaching, however, whenever it is conducted for the entire class (i.e.,

more than 30 students) 2 Hours ofPracticalClass is equalto 2HoursofTeaching.

Question Paper Pattern

Subjects with 4 Credits would have a semester end exam for 80 Marks, and those with 2 Credits would have

a semester end exam for 40 Marks.

All practical paper question papers would be prepared in English only, and all other theory papers (other

than languages) would be bilingual in nature (Both in English and Kannada).

t:

Swl+fu @<-#J+ BBA (TOURISM & TRAVEL) SEP SYLL



Model Question PaPer

QP CODE
(Time: 3 Hours)

Title of the PaPer
(Max. Marks: 80)

SECTION- A

SECTION _ C

" (3X10:30)

(10x2=20)

Answer any TE$ sub questions each carries TWO marks

1.

SECTION. B

Answer any SIX questions. Each carries FM marks (6X5=30)

Fi:

2.
3.
4.
5.

6.

7.
8.

Answer any THREE questions.Each carries TEN marks

9.

10.

11.

l2

Mb.>bs<-+l^4 BBA (rouRISM & TRAVEL) sgltSYI44\IIS



Model Question PaPer

QP CODE

Time: 3 Hoursl

SECTION. A

Answer any Five sub-questions each carries TWO marks

1.

a.

b.
'c.

d.

e.

SECTION. B

Answer any Two questions. Each carries FIVE marks (2X5=10)

Title of the Paper

[Max. Marks: 40

(5x2=10)

":,

2.

3.

4.

SECTION _ C

Answer any Two questions.Each carries TEN marks

5.

6.

7.

(2X10=20)

t(rs**ts*?k*t(?k*

conditions to be complied with while preparing the question papers

l) The question papers are to be set strictly in compliance to the norms established and well within the

scope of the sYllabi designed'

2)Eachunitwillhavetobeprovidedwithequalweightage.
3) The practical subjects should have a well-balanced approach, equal weightage should be given to

both theoretical concepts as well as problems, each section should at least have one problem question

in it.

futu,Lr fuffW BBA (TOURTSM & TRAVE BUS



I SEMESTER BBA (Tourism & Travel)

m & Travel)

Course Code: TT 1.3

Na meoftheCourse:TourismPrinciples&Practice
TotalNo.ofTeach in gHou rs

No.ofHoursPerWeekCourseCredits

sestudies&fi eldworketc''

tudentswilldemonstrate

a] Theability.touna.rri*a"onceptsoflourismandTravelmanagement'principlesandoperationsofTourism
andTravel Industry'

b) Theabilitytoexplainthetheoriesandpracticesoftourism'
cJ TheabilitytoexnlainthemotivationsbehindtravelbehaviourandabletoidentifotouriStJrendsw) \ Lrv*v.L'-J -

d) TheabiliQrt

J ITYINDUSTRY

urismlikecultureornatureoriented,ethlicor' roots'tourt sm'

QneceTorrrism-touristmotivators-socio-economiceffectsoftourismonde 
ion

Tourism' Need for Measurement

ofrourism, Different rourism Svstems- Leiper's Geo-spatial *"1?l'-#l;Y"":::l;.,flilli::"$"ff *""'
ofTourism, Dltterent I oUTISIII DyrLErrrJ- LwrPvr r 

rtionEffect-Crompton'sPushandPull
Butler's
Theory,

-"d"I"N"J'JRAVELBEF^vrorIRANDMol'lvAlruNs

lvloour€r\u.J; rruv Duuu\ 
Typology ofTourists,

DifferentTravelMotives,TouristCentricApproach,LeisureTravelM*]]illT''Tourist:T]::T-'*liillii.]].
3,'iiffi:'t'"#lH:""?"';X;'"**oii#,, or peopre, rourism & curturar Relationships'

CulturalExchanges,GlT,FIT&AffinityGroupTravel,RelationshipbetweenHumanLifeandTravel,GrowthofSocial

SWITHINDUSTRY

Transportation: CoachS ervi.tj,ttnt-lg

lYl0uu|tsI\U.i.lvUNrvl:--_-;l--k.'+^6;n'rfn|r,^fT.',,ffidustryNetwork.Direct,

: - ^ ^*- ^6^6+' ^r'rnr rri cm -Ttansport- Modes of transportation-Airtransportatlon :

:- r-.{i^ Doir -froncn.rtlMaior Railwav Systems o1in India-Rail Transpcrt:Major Railway Systems of

ian Railways, Types ofrailtoursinlndia:'Palace-on-

randcanilboats,FlY-cru ise-Road

n p-_=-arirrcnsartuv.lAssociation(PATA)'organization(wTo)'PaclIlcASlalraVEtA55U\,r4llUrl\I^|)|'t'

worrd rourism &r.au"l council 
"rwrTq I"Fi*lTl,-^l:l*"^r,*::i,"ixt'"' (lHA)'

World lounsm o'rr'1vsr vvu'v' \ " ^ ^ -/ 
Ltion(ITDC),FederationofHoteland

t"No.O, f OUnTSUANOHOSpIALITYINDUSTRY
ation:Hotels-Motels'

extBooks:
l. Dr. Suryanath U Kamath, Formerly Reader"Department of History'

Books, M.C.C' Publication, Banagalore'

2.KarnatakaSangathi,KannadaDevelopmentAuthority,Bangalore
3. A Hand book of Karnataka-2005

4. Environmental studies- Benny Joseph- Tata Mc-Graw Hill

Bangalore UniversitY - J

lqil4 fu'ffi #J*\-



Na meoftheProgra m :BBA(Tourism&Travel)

Course Code: TTl.4
Na m eoftheCourse: Karnataka Touri sm

CourseCredits No.ofHoursperWeek Tota lNo.ofTeach in gHou rs

4Credits 56Hrs4Hrs

@omslecture,tutorials,Groupdiscussion,Seminar,Casestudies.

a) Anunderstanding of geography of Karnataka.

b) Anabilitytodescribethetourism significance of Karnataka'

c) Anunderstandinggeographical terminology'

d) Anunderstandingoftouroperationbusiness. r.
e) Anunderstandingofthetechniquesoftourpackagingandpreparationoftour itinerdry.

Svllabus: I Hours

ModuleNo. I : INTRODUCTION l2

The Physiography Settings
Resource; Forest; Mountain
Karnataka.

Area and Population; climate; Rainfall; Soil Types; water Resource; Mineral

System; Geographical Divisions of Karnataka; Demographic study; History of

ModuleNo.2:KARNATAKA TOURISM DEVELOPMENT l0
stryofTourism;K.S.T.D'C.;Role,MasterPlanand

Functions; State Tourism Policies; Jungle Lodges and Resorts; Karnataka Tourism Society; Major Hotel

Chains in Karnataka; Major Tour Operators in Karnataka.

ModuleNo.3:CULTURAL AND HERITAGE TOURISM IN KARANTAKA l2
Art Forms - Music,
Diversities; Heritage

Fairs and Festivals of Karnataka, Language, Customs and Traditions, Cuisines;

Dance and Theatre; Folk Tourism Resourcis in Karnataka; Linguistic and Ethnic

Tourism Destinations - LINESCO Heritage sites; Golden Chariot.

ModuIeNo.4:NATURE-BASED TOURISM IN KARNATAKA T2

Hill Stations of Karnataka - Important hill stations of Karnataka, Tourist facilities; Wild Life Sanctuaries

and National parks of Karnataka. Importance of wild life sanctuaries and National parks in promoting

tourism: Adventure Tourism -Types, Destinations, Facilities available, facilities available.

Mod u leNo.S: ENVIRONMENTAL PROTE CTION 10

Environment - Current Issues; Legal aspects of environmental protection, legal provisions, The wild life
(protection) Act- l972.The forest (ionservation) Acc1980, The Environment (Protection) Act1986'

S killDevelopmentsActivities :

1. Listoutthemajor geographical landmarks of India' 4

2. Drawthelndian map and point out the major cities.

3. Prepare the fact file of Indian Geography

1. Abdul MannanBagulia,Indian Geography, Anmol Publications Pvt. Ltd', 2006.

2. Mohd, Abbas Khan, Encyclopedia of Indian Geography (3 Volumes), Anmol Publications Pvt. Ltd..

200s.

3. Rosalin Hurst, Indian Geography- Perspectives, Concerns and Issues, Rawath Publishers anC

Distributors ,2009.
4. Bright p. S., World Geography with Geography of India, Bright Careers Institute, 2006.

5. Rohan Peter, Panorama of Indian Culture-' Culture of Creativity, Dominent Publishers anc

Distributors ,2005.
6. IshwaraTopa, Indian Culture, Prakashan Kendra, 2000.

BBA (TOURISM & TRAVEL) SEB
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@A(Tourism&Travel)
Course Code: TT 1.5

o.ofTeachingHou rs

asestudies&fi eldworketc''

studentswillde monstrate

aJ Theabilirytourd".;;;;1";;ptsoftourismproductsandresourceandclassifications.
;i Theabilitytoexplaintheprocessarchitecturalgloryoflnd ia'

c) Theabilitytoco-pr.rt"nJ,rt.tulturaldiversitl"1."0t"3,".qti:ttgill:ii::incountry'stourism'
,i) il;iitil;;"oJrriu"atrt.performin gartsofl nd ia w iththeirb aseanddev el opment' +'

SANDRESOURCES
uter.tortNrnouJer.to.tnrnouucTIoNTOTOURISMPRlouultlru'r'rr\rr\vvvvrr 

ourism resourcgsin

India-Tourism resourcepotential oflndia, ITDC, Indian Tourism Ministry, lndian Tourism Policies'

o.z,ntntWNDMoNUMENTtuuur.l\u'4'r 
tYles in lndia and

Architectural Attractions; Architectural Tour

6_--N"3f uLTIJRALToTIRISMININDIAruuursl\u'J'v in India; christianity -

Important christian Pilgrim Destinations.. l1.,tn9iu: ::-11]rt'',-:Lo"i:::::";-ttilffi:1,r:::[T:T'.;:
i}fl:rffiil;t"#:;r"'"'irotu,i*rtr-iLr'pilgrimc nrersin India,Zoroastrianism'BahaiFaith'Indiancustoms

andTraditions,HinduSymbols,TourismandCulture' , - -
ilulexo.+pnnronutNr:ARTSRESouRcESLuuursl\u'''r 

nce Forms in India -
.r,-r:^ rtr^:^- Fr-^^o Focfirrelq in lndia: Fait

-Bharatanatyam, Kathak, Kuchipudi, oddissi, Manipurr; holk Dances of India, Major Dance Festivals in India; Fairs

and Festivals of India.
ffiTRISMRESOURCE

ill stations- Deserts- Rivers-

Mountains; Adventure Tourism

elopmentsActivities:
Twocasesontheabovesyllabusshouldbeanalyzedbytheteacherintheclassroomandthesameneedsto
berecordedbythestudentintheSkill Developme ntBook'

o Drafrtourismcircuits.
o Drafttouritinerariesfordomestictourismcircuits'

extBooks:

l.RobinetJacob,MahadevanP.,sindhuJoseph,"TourismProductsoflndia-ANationalPerspective"
2. roductsoflndia'

3.

+.

5. ismResources inlndia'

6, mentsinlndia'

7

8.
g. HamaYanKhan- IndianHeritage

10. PercyBrawen-IndianArchitecture
: Latesteditionoftextbooks m aybeused'

tiflitB
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Na meofth eProgra m IBBA(Tourism&Travel)
Course Code: TT 1.6

NameoftheCourse: PrinciplesofManagement

CourseCredits No.offIou rsperWeek Tota lNo.o-fTeachingHou rs

4Credits 4Hrs 56Hrs

Pedagogy:Classroomslecture,tutorials,Groupdiscussion,seminar,Casestudies&fieldworketc.,

lourseOutcomes
a) The abi

b) Theabil
c) Theabil
d) Theabil

motivat
eJ Theabil

:Onsuccessfu lcom pletionofthecou rse,th eStudentswilldemonstrate
lity to understand concepts of business management, principles and function of management.

itytoexplaintheprocessofo lannin ganddec isionmaking.

ifrtocreateorganizationstructuresbasedona uthority,taskandrespon s ib il ities'

itlrtoexplaintheprinciplesofdirection,importanceofcommunication,barrigrofcommunication,
ion theoriesandleadershipstyles.

itytounderstandtherequirementofgoodcontrolsystemandcontroltechniques.

iyllabus: Hours

VIod uleNo.l :INTRODUCTIONTOMANAC EM ENT l0
inagementthought,Pre-ScientificManagementEra,ClassicaIManagementEra,

Neo-Classical Management Era, Modern Management Era; Nature and Characteristics ofManagement-

ScopeandFunctionalareasofManagement;ManagementasaScience,ArtorProfession;
ManagementandAdminishation;Princip leso fManagem ent'

Mod uleNo.2 : PLANNINGANDDECISIONMAKING 08

@Flanning-PlanrringPr6cess;objectives;Typesofplans(Meaningonly);
Decision making -Importance and steps; MBO and tvtBE(Meaning lq!y)

Mod uleNo.3: ORGANIZINGANDSTAFFING 12

Natureandpurposeof Organi zation; Principlesof Organizing;DelegationofAuthority;Typesof Organization-

Departmentation,Committees ;CentralizationvsDecentral izati onofAuth ority,and

Responsibility, SpanofControl;Natureandimportance ofStaffi ng

VIod uleNo.4 : DIRECTINGANDCOMMUN ICATING t2

@irection,PrinciplesofDirection;Communication-MeaningandImpoftance,
Communication Process, Barriers to Communication, Steps to overcome Communication Barriers, Types of
Communication; Motivation theories-Maslow's Need Hierarchy Theory, Herzberg's Two Factor Theory,

Mc,Gregor's X and Y theory. Leadershi5 Meaning, Formal and Informal Leadership, Characteristics of
Leaderfiip; Leadership Styles -Autocratic Style, Democratic Style, Participative Style, Laissez Faire Leadership

Styles, Transition Leadership, Charismatic Leadership StV!9_
VIod u leNo.5 : COORDINATINGANDCONTROLLIN G l0

Coordination- Meaning, Importance and Principles. Controlling- Meaning and steps in controlling, Essentials of
Effective Control system, Techniques of Control (inbrief).

WOdUICNO.6:BUSINESSSOCIALRESPONSIBILITYANDMANAGER{ALETH ICS 04

Business Social Responsibility- Meaning, Arguments for and against Business Social Responsibility; Green

management- Meaning, Green Management Actions; Managerial Ethics-Meaning-lmporlance of Ethics in

Business.FactorsthatdetermineEthicalorUnethicalbehav i or'

ikillDevelo p mentsActivities :

r Twocasesontheabovesyllabusshouldbeanalyzedbytheteacherintheclassroomandthesameneedsto
berecordedbythestudentintheSkill Developme ntBook.

r Drafttourismcircuits.
Drafttouritinerariesfordomestictourism c irc uits.

lextBooks:

1. StephenP.Robbins,Management,Pearson
2. KoontzandO"Donnell,Management,McGrawH il l.

3. LMPrasad,Principlesof management,SultanChand andSons

4. V. S.PRao/Bajaj,Managementprocessandorganization,ExcelBooks.GH2 5

5. AppanniahandReddy,Management,HPH.
6. T.Ramaswamy:PrinciplesofManagement,HPH'

\ote:Latesteditionoftext booksmaybeused'
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II SEMESTER BBA (Tourism &Travel)

NameoftheProg ra m : BBA(Touri sm&Travel)
Course Code: TT 2.3

Nam eoftheCou rse : HospitalityManagement

CourseCredits No.ofioursperWeek Tota lNo.ofTeach in gHou rs

4Credits 4Hrs 56Hrs

Pedagogy:Classroomslecture,tutorials,Groupdiscussion,sem inar,Casestudies&fieldworketc.,

CourseOutcom

a) Theabi

b) Theabi

c) Theabi

d) Theabi

e) Theabi

es: Onsuccessfulcom pletionofthecou rse'thestudentswilldemonstrate

titytoexplainthehotelindustryintheworld

lit5rtoillustratethehotelorganizati onal structure.

tityto workinahotelfrontoffi ceasanass istant.

litytoworkinhousekeepingdep artment.

titytoworkinfoodandBeverageProductionandServiceDepartment. r,,

Syllabus: Hours

Mod uleNo. I :ORIGINOFHOTELINDUSTRY l0

The term 'Hotel'; Evolution & Development of hospitality industry and tourism. Classification of hotels'

(Basedonvariouscategorieslikesize,location,clientele,lengthofstay,facilities,ownership)-
Classificationandcategorization of hotels - star classifications, size, location, service, ownership - types of hotels,

supplementaryaccommodations-hotel

chainsinlndia. famoushotelsworldwide.

Modu leNo.2 : HOTELORGANIZATION 08

Need for Organizational charts - Major Departments of a Hotel; Evaluating hotel Performance: Methods

ofMeasuring Hotel performance -Occupancy ratio - Average Daily rate, Average Room rate per guest - Rev PAR -

Market share Index -Evaluation of hotel by Guest. Yield Management: Elements of yield management. Types of
plans:-Continental Plan -European Plan- American Plan- Modified American plan-Bermuda Plan-types of rooms-

types ofroom rates;

Modu leNo.3 : FRONTOFFICE l2

Frontoffice -Concept, Functions-Organization structure- variouspersonnel,guest cycleactivities,

frontofficedocuments,frontofficecommunication,quatitiesrequiredbyfrontofficepersonnel;Reservation-Sources of
Reservation - types of reservation -guaranteed reservation - non guaranteed reservation - travelagentsreservation-

corporatereservation-groupreservation-

- importance of reservation - methods of reservation - basic reservation activities-reservation records

anddocuments-reservation charts-
computerizedreservationsystem.

Mod uleNo.4 : HOUSEKEEPING t2

Housekeeping department - definition, organization structure, functions, job descriptions of executive housekeeper,

assistant house keeper, housekeeping equipment, types of rooms and beds, role of housekeeping

inguestsatisfactionandrepeatbusiness. t

Mod uleNo.5 : FOODANDBEVERAGE l0

FoodandBeveragedepartmentanditsfunctions,responsibilitiesoffoodandbeveragepersonnel, jobdescription of food and

beverage manager, definition of professional cooking, cooking materials,

classifi cation j obdescriptiono fexecutivechef, Structureoffood

productiondepartment.

TextBooks:

1. Negi.J(2008).ProfessionalHotelManagement.SultanChand&Company,NewDelh i.

2. Raghubalan, G. &Ragubalan S. (2009). Hotel Housekeeping Operations and Management,

OUP.NewDelhi.

3. Tewari,J.R.(2009).HotelFrontOffice OperationsandManagement,OUP,PublicationNewDelhi.
4. Grayandligouri(2000),Hoteland MotelManagementandOperations,PHl, NewDelhi.

1. Andrews.S.(2009).HotelFrontOfficeTraininsManual,TataMcGrawHill,Mumbai.
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NameoftheProgra m : BBA(Tourism&Travel)
Course Code: TT 2.4

NameoftheCourse:WorldGeographyfor Tourism-I

CourseCredits No.offlou rsperWeek Tota lNo.ofTeach ingHou rs

4Credits 4Hrs 56Hrs

ledagogy:AcombinationofLecture,DestinationAnalysis,CaseStudy,GroupDiscussion,Seminars,Assignments,
r'ideosandMapMarking.

lou rseOutcomes:Onsuccessfulcompletionofthecou rse,theStudentswillDem onstrate
a) Studentsshouldbeabletorememberandlocatecountries,citiesandothergeographicfeatures of IATA Area I

b) Studentswilldevelopphysicalandpoliticalperspectiveofworldgeography of IATA Area I
c) Studytheclimate,whetherandtourismresourcesoftheworldina regionalapproach.

d) GainknowledgeonphysicalandhumangeographyandtourismcharacteristicsofNorthAmerica

iyllabus: Hours

VloduleNo.l:INTRODUCTIONTO TOURISM GEOGRAPHY l2

Definition of Geography and Tourism Geography; Importance of Tourism
Geography; Interrelation between Tourism and Geography; Components
Elements of Tourism Geography.

Geography; Themes of
of Tourism Geography;

VIoduleNo.2:PHYSICAL GEOGRAPHY OF IATA AREA - I l0

North America, South America, & Central
waterfall, Rivers, Mountains, deserts etc,

Major Natural ResourcesAmerica, Climatology;
-Map reading.

VIod uleNo.3 : NORTH-ATLANTICREG ION l2

Countries and Capital cities of North- Atlantic Region; Tourism Geography and Travel Formalities of Canada,

USA.AlaskaandMexico.

Mod uleNo.4 : MID-ATLANTICREGION l2

Countries and Capital cities of Mid-Atlantic Region; Tourism Geography and Travel Formalities of Columbia, Peru

Venezuela, Ecuador, Suriname and Bolivia; Central America- Panama, Guatemala, Belize, Honduras And Costi

Rica: Caribbean Islands- Jamaica, Bermuda, Bahamas, Haitiand Cuba.

ModuleNo.5:SOUTH-ATLANTICREG ION l0
Countries and Capital cities of South Atlantic Region; Tourism Geography and Travel Formalities of Argentina,

Brazil. Chile, Paraguay and Uruguay.

S killDevelopmentsActiv ities :

o Twocasesontheabovesyllabusshouldbeanalyzedby.theteacherintheclassroomandthesameneedsto
berecordedby'thestudentintheSkill DevelopmentB ook.

o Drafttourismcircuits.
. Drafftouritinerariesfordomestictourismcircuits.

lextBooks: '

L. RobinetJacob,MahadevanP.,sindhuJoseph,"Tourism Productsoflndia-ANationalPerspective"
2. I.C.GuptaandS.Kasbekar-TourismProductsofl ndia.

3. S.P.Gupta-CulturalTourisminlndia.
4. A.L.Bhasham-Wonderthatwaslndia.
5. Sajnani,Manohar-EncyclopaediaofTourismResources inlndia.
6. Guptha&Krishnalal,S.P.-TowismResourcesandMonumentsinlndia.
7 . LajpathiRai-De velopmentofTourisminlnd i a

8. Banerjee,J.N.-The developmentofHindulconography
9. HamayanKhan- IndianHeritage
1 0, PercyBrawen-IndianArchitecture
1L. RaginiDevi-DanceDialectsoflndia

\ote: Latesteditionoftextbooks m aybeused.
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NameoftheProgram :BBA(Tourism&Travel)
Course Code: TT2.5

NameoftheCourse:Tourismi'.'., tt:: ' ,--Resource of lndia - 2

4Credits 4Hrs 56Hrs

Pedagogy:Classroomslecture,tutorials,Groupdiscussion,seminar,Casestudies&fieldworketc.,

ourseOutdomes: Onsuccessfulcompletionofthecou rse,theStudentswilldemonstrate
a) Theabilif4ounderstandsignifi cance of Indian paintin gs'

b) Theabilitl4oexplaintheprocesshistorical glory through museums and art galleries.

c) Theabilitlrtocomprehendthenature-based tourism in India'

d) Theabilitlrtounderstandtheconcept of living heritage. r.

iyllabus: Hours

VIod u leNo. I :INDIAN PAINTINGS r0

Early Phase of Painting in India; Major Schools of Paintings

Vijayanagara Paintings, Mughal Paintings, Rajput Paintings,

Mvsore Paintinss. Kerala Paintings, Modern Paintings, etc'

- Ajantha
Ragamal

Paintings, Chola Paintings,
Paintings, Tajore Paintings,

WoduleNo.2:MUSEUMS AND ART GALLERIES IN INDIA 08

Introduction, Types of Museums;Museums, Art Galleries and Libraries of India, Treasures of India, etc.

WoduleNo.3:ADVENTURE SPORTS IN INDIA l2

The Basic Concepts, Classification of Adventure Sports - Land Based Adventure Sports, Water Basec

Adventure Sports and Aero Based Adventure Sporls; Major Adventure Tourism Destinations of India'

VloduIeNo.4:NATURE-BASED TOURISM DESTINATIONS IN INDIA l2

National Parks, Biosphere Reserves and Wildlife Sanctuaries - Beaches - Hill stations- Deserts-Rivers'

Mountains, etc.; Concept of Ecotourism; Indian Tribes and Tourism'

ModuleNo.S:RECENT TRENDS IN INDIAN TOURISM l0
,FarmTourism,P|antationTourism,SpiceTourism,Monsoor

Tourism, Golf Tourism, Heritage Tourism, MICE Tourism, Medical Tourism, Literary Tourism, Spact

Tourism, Sports Tourism, Culinary and Wine Tourism, Educational Tourism, Disaster and Dark Tourism
Geo Tourism. Pro Poor Tourism, Recession Tourism, Creative Tourism, Doom Tourism, etc.

Modu leNo.6 : LIVINGHERITAGE 04

IndianHandicraftsandSouvenirs,IndianCuisine-Types,Westernlnfluence,IndianCostumes,Typesof
IndianApparel.Museums,ArtGalleriesan dLibraries.

i kil lDevelopmentsActivities :

. Twocasesontheabovesyllabusshouldbeanalyzedby'theteacherintheclassroomandthesameneedsto
berecordedbythestudentintheSkill DevelopmentBook.

r Drafttourismcircuits.
o Drafttouritinerariesfordomestictourismcircuits.

fextBooks:

l. RobinetJacob,MahadevanP.,sindhuJoseph,"TourismProductsoflnd ia-ANationalPerspective"

2. I.C.GuptaandS.Kasbekar-TourismProductsofl ndia.

3. S.P.Gupta-CulturalTourisminlndia.
4. A.L.Bhasham-Wonderthatwaslndia.
5. Sajnani,Manohar-EncyclopaediaofTourismResources inlndia..
6. Guptha&Krishnalal, S.P.-TourismReso urcesandMonuments inlndi a'

7 . LajpathiRai-DevelopmentofTourisminlndia
8. Banerjee,J.N.-The developmentofHindulconography
9. HamayanKhan- IndianHeritage
I 0. PercyBrawen-IndianArchitecture

\ote: Latesteditionoftextbooksm aybeused.
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Name of the Program: BBA (Tourism & Travel)

Course Code: TT 2.6

NameoftheCou rse:TourismandHospitalityMarketing

CourseCredits No.ofioursperWeek TotalNo.ofTeach in gHou rs

4Credits 4Hrs 56Hrs

Pedagogy:Classroom'slecture,tutorials,Groupdiscussion,seminar,Casestudies&fieldworketc.,

CourseOutcomes: Onsuccessfu lcompletionofthecou rse,thestudentswillbea bletodemonstrate

a) Abilitytodescribetheconceptofmarketing.

b) Abilitlrtounderstandtheselectionprocessofthemarket.

C) Ability to understand the consumer behaviour and marketing strategies.

d) Abilitytoexplaintheintegratedmarketingplanningandprograms. *:'

e) Abilityto demonstratepublicrelationmarketing and destinationmarketing.

Syllabus: Hours

ModuleNo. I : IINTRODUCTIONTOMARKETINNG l2

c-ec""".pwefinition,ScopepfMarketing,Need,WantandDemand'Product,Value'
Satisfaction, Quality,Exchange andTransaction. Market and Marketing: Marketing Philosophies-Service

Characteristics of Tourism Products- The ServiceMarketingTriangle, Purpose of Tourism Marketing, Significance of
Tourism Marketing.

Mod uleNo.2 : ANALYSISANDSELECTIONOFMARK ET l0

MeasuringandforecastingtourismDemand-ForecastingMethods-MarketSegmentationand Positioning-

P' sofinarketingandmarketingmix.

ModuleNo.3 : DEVELOPINGMARKETINGENVIRONMENT t2

ConsumerBuyingBehavior-CompetitiveDifferentiationandMarketingStrategies-New
and Relationship Marketing-Issues Pertaining to RelationshipMarketing-
Strate giesandRelevance forCurrentTrendsinMarketP I ace

Product Development-lncentive

ModuleNo.4 : PLANNINGMARKETINGPROGRAM l0

Product and product strategies-Product line-Product Mix-Branding and Packaging-Pricing Considerations-

Approach and Strategies-Distribution Channels and Strategies-AdvertisingandSalesPromotion.

Mod uleNo.S :PUBLICRELATIONANDDESTINATION MARKETING t2

epartments-PressReIations-ProductPublicity-CorporateCommunication-
f-oUUying-Counseling-The Public Relation Process- Implementation of Public Relation plan-Evaluating

PublicRelationresult-MajorToolsofPublicRelationlDestination Marketing - Meaning, Concepts and Process -

Identif ingTargetMarket,Classificationof Visitor Segments,MonitoringtheTouristMarket,

CompetitionofVisitorsinvolvesimageMaking,DevelopingPackageofattractionandAmenities,

Textbooks:

l. Chaudhary,Manjula(2011).TourismMarketing,OxfordUniversityPress,NewDelhi.

2. BennettJ.A.,StrydomJ.Wilhelm(2001).IntroductiontoTravelandTourismMarketing,JutaEducation

,Lansdown.

3. KotlerP.(20 l2).Marketing Management, Pearson Education,NewDelhi'

4. StantonW.J.(1999).FundamentalsofMarketing,McGrawHill,NewYork.

5. Neelamegham.s.(1998).Marketing inlndia: cases& Readings,Vikas,NewDelhi.

6. RamasamvV.S.&Namakumar.S.(1990).MarketingManagement:Planning&Control,Mac4!!&lrllgvvQglhi
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